
Our verification offering includes:

Dynata’s Audience Verification platform enables 
agencies, advertisers, and publishers to measure the 
efficiency of ad distribution and targeting in order 
to optimise in-flight campaigns across the digital 
value chain. Connecting live campaign impressions 
to  Dynata ‘s first-party, opted-in, cross-device panel 
enable s unique insights into all elements of your 
campaign delivery.
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Audience Verification
Cross-Device Audience Validation 
Driving Digital Media Performance

Audience Validation

Cross-Device Reach

Viewability and 
Reach in View

Conversion 
Attribution Analysis

Non-Human Traffic, 
IAB Bots and Spiders

Key Advantages
Detailed demographic profiles
Utilise consumer and business professional profile attributes 
of exposed users to validate your audience delivery and 
optimise targeting efficiencies.    

Opted-in individuals across the globe
Benefit from Dynata’s extensive high quality, robust first-
party data that has the ability to link interactions and 
behaviours across multiple devices to a single individual.

Cross-device measurement
Validate your audience delivery through tracked impressions 
across all digital platforms; desktop, mobile browser, mobile 
app, and tablet.

Interactive web-based dashboard reporting
Compare performance across publishers and platforms in 
near to real-time with our interactive dashboard so you have 
visibility into the effectiveness of your desired targeting.

Audience Validation
Audience validation is a key component of 
our verification offering. Providing insight into 
the accuracy of your targeting and to gain a 
true view into the audiences you have reached 
enables optimisation of campaigns that are in 
flight and creates efficiencies in media buying.
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Dashboard Features

About Dynata

Dynata is one of the world’s leading single providers of first-party data contributed by people who opt-in 
to member-based panels that the company manages and maintains.  With a reach that encompasses 60+ 
million people globally and an extensive library of individual profile attributes collected through surveys, 
Dynata is the cornerstone for precise, trustworthy quality data. The company has built innovative data 
services and solutions around this core asset to bring the voice of the individual to the entire marketing 
spectrum, from market research to marketing and advertising.  Dynata serves nearly 6,000 market research 
agencies, media and advertising agencies, consulting & investment firms and healthcare and corporate 
customers in the North America, South America, Europe, and Asia-Pacific.  For more information, go to 
Dynata.com.

Dynamic reporting Actionable and granular
KPIs reporting

Export reports and 
datainto CSV or Excel

Audience reporting and 
filters available for publisher 
level, frequency of ad 
exposure, device type, and 
demographic attributes


